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NET ZERO MARKETING FUNDAMENTALS
« Making Net Zero Homes easily understandable
« Canadian homebuying preferences
» The challenges of selling Net Zero
« Audience profiles

MESSAGING IN USE
« CHBA examples
- Effective language
« Hashtags and keywords

DEVELOPING A STRATEGY
« Earned, owned, and shared social media
« SEO and hashtags

CHBA RESOURCES TO HELP YOU

This training module is for
anyone who communicates on
the benefits of living in a net
zero home, including new
homes and renovations.

This content is beneficial to
anyone involved in the sales
process, marketing content
creators, and social media
strategists.
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m The ultimate in comfort and efficiency




INTRODUCTION

Over 1000 homes have been labelled through CHBA's Net
Zero Home Labelling Program.

Building or renovating homes to Net Zero or Net Zero Ready
is a strong differentiator for your company, but you have to
talk about it!

There is an opportunity to educate your potential customers
while sharing what makes your homes unique.

CHBA and leading member companies have experimented
with messaging to see what resonates with the public.

CHBA has developed resources for you to use in your own
marketing and communications so that you're never without
content.
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INTRODUCTION

Clear messaging Frequent Consistent messaging
is crucial to messaging keeps is authoritative and
effective Net Zero Homes helps people

communication. top of mind. remember key points.



NET ZERO MARKETING

FUNDAMENTALS

Why Choose a Net Zero Home?

Net Zero Homes, whether new or renovated, produce as
much clean energy as they consume. They are up to 80%
more energy efficient than typical new homes and use
renewable energy systems to produce the remaining
energy they need. Every part of the house works Greater Comfort,
together to provide consistent temperatures throughout, Healthier Living
prevent drafts, and filter indoor air to reduce dust and
allergens. The result: exceptional energy performance
and the ultimate in comfort - a home at the forefront of Environmentall
R - . %
sustainability. It all adds up to a better living experience. Responsible

Exceptional
Value




NET ZERO MARKETING

FUNDAMENTALS

Exceptional Value

« A Net Zero Home produces as much energy as it consumes
and is up to 80% more energy efficient than a home built to
conventional standards.

« With a Net Zero Home, your utility bills will fall to an all-time
low, and stay low all year round.

« A Net Zero Home protects you from future increases in
energy prices. Over the years, that could be a very big deal.

» Built to higher standards than conventional new homes, a
Net Zero Home is more durable - with high performance,
warm windows and better insulated walls and roof.

Value will resonate
with people
concerned about
quality and budget.

They care about their
home being a good
investment that won't
cause them issues
down the road.




NET ZERO MARKETING

FUNDAMENTALS

Greater Comfort, Healthier Living

« A Net Zero Home delivers exceptional comfort all year
round; advanced construction methods and materials along
with superior heating, cooling and ventilation equipment
means more even temperatures throughout the house.

 Exceptional indoor air quality for healthier living; a built-in
filtered fresh air system reduces allergens and asthma
triggers, such as dust, pollen and outdoor air pollution.

 Tightly built and well insulated, a Net Zero Home is quieter.
Outside noise such as traffic, lawnmowers and barking dogs
are virtually silenced.

Comfort and health

will resonate with
people who

prioritize how they

feel in their home.

They may have
young children or
health issues, or
simply be very
health-conscious.




NET ZERO MARKETING

FUNDAMENTALS

Environmentally responsible

» By purchasing a Net Zero Home, you're doing your part to
protect against climate change and preserve natural
resources for future generations.

* A Net Zero Home produces as much energy - clean,
renewable energy - as it consumes.

 All of a Net Zero Home's features work together to
significantly minimize your household’'s environmental
footprint.

This benefits will
appeal to those who
are conscious of the
impact they have on

the planet and who

want to feel they're

doing something to
help.




Repurpose this messaging

Your website
Social media
Blog posts
Signage
Brochures
Videos

Ads
Interviews

FUNDAMENTALS

Follow us on social!

NET ZERO MARKETING

MNewsroom | Vist our blog | Read our magazine [ E1E B

Why live in a Net Zero Home?

Net Zero Homes, whether new or renovated, produce as much clean energy as they consume. They are up to 80% more energy
efficient than typical new homes and use renewable energy systems to produce the remaining energy they need. Every part of the
house works together to provide consistent temperatures throughaut, prevent drafts, and filter indoor air to reduce dust and allergens.
The result: exceptional energy performance and the ukimate in comfort - a home at the forefront of sustainability. It all adds up o a

better living experience.

Exceptional Value

+ A Net Zero Home produces as much
energy as it consumes and is up to
80% more energy efficient than a
home built to conventional standards.

« With a Net Zero Home, your utilicy
bills will fall to an all-ime low, and
stay low all year round.

+ A Net Zera Home protects you from

Greater comfort, healthier
living

« A Net Zero Home delivers exceptional
comfort all year round.
- Advanced construction methods
and materials along with superior
heating, cooling and vendilation
equipment means more even

‘temperatures throughout the house.

Sgnin | O Keyward Search

FIND

Environmentally responsible

+ By purchasing a Net Zero Home,
you're deing your part to protect
against climate change and preserve
natural resources for future
generations.

+ A Net Zero Home produces as much
energy - clean, renewable energy - as

it consumes.




NET ZERO MARKETING

FUNDAMENTALS

Video Series

e CHBA has several consumer videos
available on the value of a Net Zero
Home.

 You can use them to familiarize yourself
with the language, and share them
wherever you interact with the public.

« All of the videos are in a YouTube playlist
that's accessible via CHBAs Net Zero
Marketing Resources page.

T What Is A Net Zero Home?
= ) I I e & Canadian Home Builders' Association
L 1Y 1:00

>  Why Choose a Net Zero home?

o Canadian Home Builders' Association

~Looking for Exceptional Value?

~ Canadian Home Builders' Association

Want Greater Comfort and Healthier Living?

Canadian Home Builders' Association

An Environmentally Responsible Solution

| Canadian Home Builders' Association




NET ZERO MARKETING

FUNDAMENTALS

How a Net Zero Home works

* In a typical home built to the Canadian
building code, about 50% of the home’s

energy consumption is used to heat the THE PARTS OF A

home.

* In a net zero home, the envelope (exterior NET ZERO HOME.

of the building, including walls, floors,
ceilings, windows, and doors) of the home — L gheE
and its mechanical systems (heating, y
cooling and ventilation systems) are Video: The parts of a Net Zero Home
designed and constructed to be up to 80%

more efficient, so that the heating is only

25% of the home’s energy consumption.




NET ZERO MARKETING

FUNDAMENTALS

Net Zero vs. Net Zero Ready

« Simply put, the only difference between a Net Zero
Home and a Net Zero Ready home is that a Net Zero
Ready home does not yet have the renewable energy
systems (i.e. solar panels) installed. But everything has
been designed and constructed to easily put the solar
panels in place.

 You can tell clients to think of their Net Zero Ready
Home as wired for its future renewable energy
system, so that when they're able to invest in installing
solar panels, it's ready to go. This is called “PV (photo-
voltaic) Ready.”




NET ZERO MARKETING

FUNDAMENTALS

Video Series

« CHBA has prepared a 4-part video series explaining how the three elements of a
Net Zero Home work together. They are in the YouTube playlist.

« Watch them to learn more, and feel free to share them on your website, social
media, and wherever you interact with clients.

THE BUILDING THE MECHANICAL RENEWABLE

ENVELOPE . SYSTEMS c ENERGY 2

netzere
@ & G OO0



NET ZERO MARKETING

FUNDAMENTALS

Home Buyer Preference Survey

 Largest Canadian market research study on
new home buyer preferences

« Powered by Avid Ratings Canada
* In its eighth year

« Over the seven years of the study, a total of
nearly 150,000 new homebuyers have been
invited to participate

« Customers are surveyed on 50+ in-depth
areas of home design, building features,
buying preferences, and demographics.

¥ . Preference
N e B S;Weg




NET ZERO MARKETING

FUNDAMENTALS

Top 10 Featuresin 2021

1.  High efficiency windows

2. Energy efficient appliances

3. Overall energy efficient home
4,  Walk-In closets

5.  Kitchen Island

6. HRV/ERV Air Exchange System
7.  Open-concept kitchen

8.  Linen closets

9. 2-car garage

10. Large windows

MOTIVATION FOR
ENERGY EFFICIENT FEATURES

Increased resale value 3.63%
Quieter 4.78%

Improved indoor air 4.92% .

Don't know 5.74% .

Comfort (fewer ___
drafts) 5.95%

Higher quality ——
construction

7.59%

Protect
environment
21.53%

Lower

utility

costs
45.85%



NET ZERO MARKETING

FUNDAMENTALS

Would spend an extra $10,000 on
next home if possible

4.59%3956% 4

5.49% —,

— 25.1%

8.07% —

11.82% —

~— 15.51%

12.24% —

L 1412%

@ Interior finishes & options
@ Larger lot

® Larger home

@ Additional finished areas
@ Energy-efficiency

@ Aging in place/accessibile
@ Improved indoor air quality
@ Exterior finishes & options

® Closer to work/amenities

Changes since 2021 may be
influenced by pandemic

Trending down

* Interior finishes/options down
from 30.4%

« Energy efficiency down from
16.2%

e Closer to work/amenities
down from 5.7%

Trending up
 Larger lot up from 13.3%
« Larger home up from 13.1%



NET ZERO MARKETING

Willing to spend to
reduce utility cost

7.25%

8.0%%

FUNDAMENTALS

® 53,000
@®35,000
®310000
®310000+
Zerg

® 354,000

® 36,000
®33,000
®57,000
W59 000

Extra Monthly Payment to
reduce utility cost

7.68% —

8.03% —.
~— 30.8%

9.00% —

11.35% —

17.27%

15.79% —

@ 3100.00
©525.00
@®550.00
@575.00
@®£150.00
©%175.00
@®5125.00



NET ZERO MARKETING

FUNDAMENTALS

- Features asked about in survey
Most willing to accept to make

next home affordable 1. High efficiency windows
2. Overall energy efficient home
433% 3. HRV/ERV
1043% i RRM—— 4. Certification by a designated program
St s LeDighting
- o rower community eatures 0+ DUal-flush toilets
® Smaller Lot 7. Low-flow toilets
17.87% @ Fewer Home Features 8. Tankless water heater
S W 9. Low-flow water fixtures
ol e 10. Recycled/Renewable materials
11. Compact fluorescent lighting



NET ZERO MARKETING

FUNDAMENTALS

The challenges of selling Net Zero

« Buyers aren't aware of the benefits

« Buyers don't understand how the homes are different
* Price can be a barrier

So how do we address these challenges?



NET ZERO MARKETING

FUNDAMENTALS

The four core audiences
 Shelton Group identified the audience by four main groups
« Each group shares beliefs, concerns, and values

« Know who your audience is and how to market to them (tap into their beliefs,
address their concerns, and speak to their values)

Tip: Think less about the age of your person and
more about their values.

That said, you do need to think about how various
demographics receive their information.




NET ZERO MARKETING
FUNDAMENTALS

Cautious
Conservatives

Working Class 19%
Realists
29%

Concerned

True Believers Pgr:?l;lts
20% =




AUDIENCE PROFILES

CHBA Net Zero Sales Course

 Delve deeper into the science behind Net Zero Homes so that you can
confidently sell them.

« Explore the different audience groups in greater detail, including how to
identify their needs and priorities, and how to talk to them.

 Discover what's been learned by current builder sales staff in the field.

« CHBA Members who successfully complete this training can promote
themselves as CHBA Qualified Net Zero Sales Professionals.



MESSAGING
IN USE



MESSAGING IN USE

Around the world

We're all trying to
figure this out

oo
[ 3t Bt
alge

L

Climate Assembly UK @MetZeroUK - Dec 11, 2020

"The experience of #ClimateAssemblyUK shows that if people understand
what is needed and why, if they have options and can be involved in the
decision-making process, they will support the transition to #NetZero"
says @theCCC_UK #UKcarbonbudget #delibdem

youtube.com

Climate Assembly UK members on their report
Climate Assembly UK brought together people from
all walks of life to discuss how the UK can reduce ...

Q 3 1 14

UN Environment Programme Asia Pacific £

@ @UNEP _AsiaPac

¥ About 1,500 zero net energy homes will be
constructed in #Japan by 2021.

«*>Cutting annual utility expenses by over US$900 per
household. s.nikkei.com/2woei4F

bit.ly/3gBNaMt

ey Green Builder Media @greenbuildermag - Nov 19

w_w.‘j Today’s Home Buyers Want a New Suburbia by @SaraGBM The
expectations of today’s homebuyers are very different from those of the
families that 20th-Century suburbs were built for. So, what needs to give?

Net Zero Scotland @ScotGoviNetZero - Nov 18
Looking to make your home more energy efficient? You could get up to
£5,000 of funding with @HomeEnergyScot from the Scottish Government.

To find out more and to check if you are eligible: *l Freephone 0808 808
2282 orvisit [homeenergyscotland.org

CALL 0808 808 2282

Subject to eligibility. Terms and conditions apply.




CHBA Social Media

NET ZERO HOMES
LABELLED IN CANADA

APCRRe

CHBA Net Zero

@chbanetzere Follows you

Met Zero homes are up to 0% more energy efficient than typicsl new homes and
use renewshle energy syatems to produce the remaining energy they need. W%

® Canada % netzerohome.com Joined June 2018

167 Folowing  BOO Followere

MESSAGING IN USE

chbanetzern | Mmss | foos
Spoen G0 iiowan 240 follosing
CHBA Met Temn

#CHEANeTE Homes produce 2 much £nengy a5 they consume:
B eedchbanetzen

NET ZERD HOMES
LABELLED IN CANADA

h houzz Q, search Pros, Photos, Products & More... % Sale
i3 GET IDEAS 4 FIND PROFESSIONALS W SHOP
Canadian Home Builders' & O

Association
Schools and Organizations

b

About Us Projects Credentials Reviews Ideabooks

The Canadian Home Builders' Association (CHBA) is the voice of Canada's residential construction
industry. We represent one of the largest industry sectors in Canada, with some 9,000 member companies
Read More v

O oulube” seareh a e

WHY CHOOSE
A NET ZERO
HOME?

@ pPinterest Today  Watch

P |

Canadian Home Builders' Association

3 PR —

W Greater Comfortand
“ Healier iving?
CanadinHome usdes Asocet,

s Responsible Soluion

@chbanetzero
@chbanational
@renomark

NetZero Homes i Canada
Conadan oo s ssacaion 257

2%
Whatis A et Zero Home?.

| Why Choose a Net Zero home?.

Loaking for Exceptions!Value?

n Envronmentally

The Patsof a et Zero Home
anadan s Gudrs Assoi.

“The Bulaing Envelope.
Canadin Home usges Asocie,

The Mechanical System

1o &

]|

(=

CHBA Net Zero

22K likes » 2.4K followers

CPE0R0HS

@ chba.ca- @CHBANational - Follow us for all things
home! Get renovation inspiration, decor ideas, & more!
We're proud to showcase our members' amazing work.

646 followers - 142 following




MESSAGING IN USE

Social Media Content

 Homes New construction + renovations
« Program All about the labelling program
- Initiatives MURBEs, pilots

* People Builders, renovators, EAs & SOs

« Council NZC Sponsors, members & council
activities

- Events Training, webinars, The Summit

« Awards CHBA Net Zero Awards finalists &
winners

 Blog posts variety of consumer topics

R 656 fotowers

Attn, Energy Adviso
:ar\y-mrd pricmg of §499 for their two-part #NetZero Energy Al
webinar seri n February 7 and 9, 2023 to October 1!

CHBA Net Zero

Pubiished by Chioe Perreault @ - October 4 3t 1015 AM - @ R, CHBA Net Zero
56 followers

Congratulations ta Zirmhett Timber Frames on today's ribbon cutting ceremony for thei 2 ®
#CHBAN (MURB) foi WHamsL ke First Natiol
Reserve/Sugar Cane in BC! ¢ Great work!
This build is a timbel me, two-unit #MetZero Home, which also includes an off-grid Net Zero
lodge with surrounding bunkhouses. The project is part of the #CHBANetZeroMUREs initiative, in
partnership with Environment and Natural Resources in Canada, BC Housing, an

#CHBANelZero Sponsor Spotlight | Spansors of CHEA's #NetZero Coundil
share a commitment to innovation and high-performance housing solutions,
bringing significant knowledge and capabilities to the Councilin s ..se2 more

NetZero Energy

Housing Council

JIRNHELT

imber Frames

o, CHI g members from across the countr
began working o CHBANetZ.e t l ulti-unit residential
nmmmgs(munss) partner hpw\thN atur: mesmmzscanauau .see more

- Ocrober 5a 725 PM - @

lified #MetZero Builder H.

”‘
cha

even the smallest of items.
Harasym Developments In

MULTI=UNIT
RESIDENTIAL
BUILDINGS =

See their work £ harasym.com

Qualified
Net Zero
Builder

_ CHBA Net Zero

w.®
rs | Canadian Home Builders’ Association of]

netzerca
Rorne

]E: ome
NET ZERO TRAINING

And we're sharing your content!
Tag us @CHBANetZero or use
#CHBANetZero

NetZaeo tnargy Advisor Traning Delivered by

cusun
m SOy oer sssocuron
BRITISH COLUMBIA

rn ry'r&s.zozs
@ 10:004m - 2:00pm P!

5499 Early-ird Pricing Avallable
until October 1 (5349 Value)!

Register Online Now




MESSAGING IN USE

Social Media Content Almost 6M

CHBA Net Zero Year-Over-Year Follower Growth people

reached
Platorm | Provious | New | % Change” -

Facebook 1,177 2,457 +108.75%

CHBA Net Zero Lifetime Reach

Twitter 7124 890 +22.93%
nstagram 795 1008  +43.04%
LinkedIn 239 656 +174.48% Organic 772,658

Paid 4,928,626

TOTAL 5,701,284



MESSAGING IN USE

« Target ads based on:

o Interests in home
construction, renovation, and

design
o Sustainability and
environmentally conscious

o Potential buyers (25-65+ years
old, prequalifying with
completion of post-secondary)

 Different types of ads need
different targeting

i Wi T W Wil . W . ™y
| Real estate X || renewable energy X || solar panels X || solar energy X || home improvement X || renovation X |
. A A A AN A "y

_/' . '\_ ./' . '\._ ./._ R . '\. _/' ~ '\._ ./' N . '\._ ./' . '\._
| construction X || energy efficiency X || interior design X || home renovation X || sustainability X || ecofnendly X |
. AN AN AN AN AN -

ra ) A R Wl ) ™ RN B Y
| sustainable construction X /| HGTV X || insulation X || green energy X || energy consumption X |
. A AN AN A -

i i T ~ i R ~ T . R ~ Y
| Dads X || Moms X || Design X || Real estate X || General info X || Appliances X || Home repair X |
. I P I A I A -

L R R A R "
| Interior decorating X || Remodeling and construction X | [ Empty nesters X | [ Newlyweds X || Green solutions X |

i . S ) . i Y
| Construction X || Hybrid and electric vehicles X |
. o vy

People Who Match
Interests: Efficient energy use, Interior design, Environmental protection, Smart Homes & Green
Buildings, Renovation, Thermal insulation, Home Decoration & Design, Sustainability,
Sustainable living, HGTV (Canada), Eco Friendly Living, HGTVY, Home improvement, Renewable
energy, Zero waste, Energy conservation, Building insulation, Home Renovation Shows,
Construction, Green building, Sustainable energy, 5olar energy, Home Renovations, Building,
Real estate, Sustainable design, NMew Build or Home and garden and Education Level: College
grad, Master's degree, Professional degree or Doctorate degree

Note: For follower ads we're now testing a broad
audience (25-65+)




MESSAGING IN USE

Facebook Twitter Instagram

13- 0% 18-20 I 6.2% 1317 0%
18-24 1 0.3% 21-24 0% 18-24 [ | 2.8%
25-34 ] 17.1% 25-34 437% 25-34 31.1%
3544 | 23.8% 3544 I 313% 3544 | 35.6%
45-54 | 18.8% 1554 0% 45-54 ] 20%
55-64 | 17.2% s5.64 ] 18.8% 55-64 | 8.6%
65+ | 228% 654 0% 65+ [ | 1.9%

Men

58%

Men

43% 60%

Women

40%

Women

26%

Women

54%

Nonbinary/Unspecified

16%

Nanbinary/Unspecified

3%

O




MESSAGING IN USE

Net Zero Follower Ad Campaign - A/B Testing

« Goal: Build followers on Facebook and Twitter

Strategy: Five rounds of testing, test run for a month at a time
Target Group: Potential home buyers, aged 25+

Messaging:
« Cost Savings
« Energy Efficiency
« Comfort

Objectives: Determine which messaging and assets resonate best
with different demographics



MESSAGING IN USE

Age 25-49 Age 50+
A / B TeSting — Round 1 CHBA Net Zero @chbanetzero - Apr 13 CHBA Net Zero @chbanetzero - Apr 13

& "% There are many benefits to #NetZerc Homes, s "% There are many benefits to #MetZero Homes,
including protection from future increases in including protection from future increases in
energy prices. With a Net Zero Home, your ufility energy prices. With a Met Zero Home, your ufility

e C O St VS . C O I I lfo rt bills will fall to an all-time low, and stay low year bills will fall to an all-time low, and stay low year
round. Follow CHBA Net Zero to learn about the round. Follow CHBA Met Zero to learn about the

° Age 25-49 ys. 50+ benefits DfNetZerui:!lJTeshEanada. | heneﬁtsufh!etemﬁnmesh‘ltcanacfa_
« Exterior Shots Cost
 Pay by Follower

) CHBA Net Zero @chbanetzero - Apr 13 CHBA Net Zero @chbanetzero - Apr13
w % Thinking about your future? Enjoy comfortable, & " Thinking about your future? Enjoy comfortable,
healthier living with a #NetZerc Home. Follow healthier living with a #NetZero Home. Follow
CHBA Net Zero to learn about how Met Zero CHBA Met Zero to learn about how MNet Zero
. . Homes provide even temperatures, exceptional Homes provide even temperafures, exceptional
/ TW |tte r Wl nner indoor air quality, and block out exterior noise for indoor air quality, and block out extericr noise for

quieter living. quieter living.

v’ Facebook Winner Comfort L




MESSAGING IN USE

A/B Testing - Round 2
 Cost vs. Energy Efficiency

« Age 25-49 vs. 50+
 Exterior Shots
 Pay by Impression

‘/ Twitter Winner
v~ Facebook Winner

Cost

Energy
Efficiency

Pl

Age 25-49

CHBA Net Zero @chbanetzero - May 21

There are many benefits to #NetZero Homes,
including protection from future increases in
energy prices. With a Net Zero Home, your utility
bills will fall to an all-time low. and stay low year
round. Follow CHBA Net Zero to learn about the
benefits of Net Zero Homes in Canada.

P -

Age 50+

CHBA Net Zero @chbanetzero - May 21

There are many benefits to #NetZero Homes,
including protection from future increases in
energy prices. With a Net Zero Home, your utility
bills will fall to an all-time low, and stay low year
round. Follow CHBA Net Zero to learn about the
benefits of Net Zero Homes in Canada.

P -

CHBA Net Zero @chbanetzero - May 21

Want to protect against climate change & preserve
natural resources for future generations? #NetZero
Homes are up te 80% more energy efficient than
homes built to conventional standards & produce
as much clean energy as they consume. Learn
more about living in a Net Zero Home.

o

CHBA Net Zero @chbanetzero - May 21

Want to protect against climate change & preserve
natural resources for future generations? #NetZero
Homes are up to 80% more energy efficient than
homes built to conventional standards & produce
as much clean energy as they consume. Leamn
more about living in a Net Zero Home.




MESSAGING IN USE

Age 25-49 Age 50+
A/B Testing - Round 3 . Troe ety e mazaananes, | S O e,

including protection from future increases in including protection from future increases in
o e energy prices. With a Net Zero Home, your utility energy prices. With a Net Zero Home, your utility
° C O St VS . E N e rgy Effl C | e N Cy bills will fall to an all-time low, and stay low year bills will fall to an all-time low, and stay low year
round. Follow CHBA Net Zero to learn about the round. Follow CHBA Net Zero to learn about the
benefits of Net Zero Homes in Canada. benefits of Net Zero Homes in Canada.

« Age 25-49 vs. 50+
* Interior Shots
 Pay by Follower

Cost

CHBA Net Zero @chbanetzero - Jun 30 CHBA Net Zero @chbanetzero - Jun 30
&% Want to help preserve natural resources for future &% Want to help preserve natural resources for future
generations? #NetZero Homes are up to 0% generations? #NetZero Homes are up to 80%
more energy efficient than homes built to more energy efficient than homes built to
. . conventional standards & produce as much clean conventional standards & produce as much clean
/ TW |tte I W| nner energy as they consume. Follow CHEA Net Zero energy as they consume. Follow CHBA Net Zero
to learn more about living in a Net Zero Home. to leam more about living in a Net Zero Home.

v/ Facebook Winner Energy
Efficiency




MESSAGING IN USE

Age 25-49 Age 50+
A/ B Te Sting — RO un d 4. — CHBA Net Zero @chbanetzero - Aug 13 ) CHBA Net Zero @chbanetzero - Jun 30

There are many benefits to #NetZero Homes, &~ "% There are many benefits to #NetZero Homes,
including protection from future increases in including protection from future increases in
o e energy prices. With a Net Zero Home, your utility energy prices. With a Net Zero Home, your utility
L] C O St VS . E n e rgy Effl C I e n Cy bills will fall to an all-time low. and stay low year bills will fall to an all-time low, and stay low year
round. Follow CHBA Net Zero to learn about the round. Follow CHBA Net Zero to learn about the

benefits of Net Zero Homes in Canada. benefits of Net Zero Homes in Canada.

« Age 25-49 vs. 50+
 Interior and Exterior Shots
 Pay by Follower

Cost

CHBA Net Zero @chbanetzero - Aug 13 CHBA Net Zero @chbanetzero - Jun 30
& %% Want to help preserve natural resources for future a" "% Want to help preserve natural resources for future
generations? #NetZero Homes are up to 80% generations? #NetZero Homes are up to 80%
more energy efficient than homes built to more energy efficient than homes built to
o o conventional standards & produce as much clean conventional standards & produce as much clean
/ TW |tte r VV| nner energy as they consume. Follow CHBA Net Zero energy as they consume. Follow CHBA Net Zero
to learn more about living in a Net Zero Home. to leam more about living in a Net Zero Home.

v’ Facebook Winner Energy
Efficiency




MESSAGING IN USE

Text Overlay Exterior Shot
A/B Testing - Round 5 = RIS, |~ St

standards & produce as much clean, renewable standards & produce as much clean, renewable
energy as they consume. Learn more about how energy as they consume. Learn more about how
living in a Net Zero Home can significantly living in 2 Net Zero Home can significantly

» Cost vs. Energy Efficiency vs. Comfort - el -
nergy MAXIVIZE , -~
Age 25+ Efficiency ENERGCS %L

\..'
§ -l
EFRICIENCY /% s

.
« Exterior Shots
CHBA Net Zero @chbanetzero - Oct 28 CHBA Net Zero @chbanetzero - Oct 28
&~ "% Living in a Net Zero Home protects you from future & %% Living in a Net Zero Home protects you from future
increases in energy prices. Plus, your utility bills increases in energy prices. Plus, your utility bills
Y I ext O V e r | a will fall to an all-time low, and stay low year-round will fall to an all-ime low, and stay low year-round.
Learn more about the benefits of living in a Net Learn more about the benefits of living in a Net
Zero Home Zero Home.
[ ]

Pay by Follower Cost MINIMIZE

ENERGY )
BILLS /|

CHBA Net Zero @chbanetzero - Oct 28
CHBA Net Zero @chbanetzero - Oct 28 * :
&%, Enjoy comk blgheanhies iving with 3 Nel Zero &% Enjoy comfortable, healthier living with a Net Zero

Home. Learn more about how Net Zero Homes
v~ Twitter Winner e e s o S e e

quality, and block out exterior noise for quieter quality, and block out exterior noise for quieter
v/ Facebook Winner

living. living.

CO mfo rt THE ULTIMATE IN
HOME /"

COMFORT ;.! )
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Twitter Observations

 Twitter showed ads to more men than
women, however ads converted better
amongst women

* Messaging resonated the best amongst ages
50+, except in Round 2 where age 25-49
prevailed

« Cost messaging was the leading message in
all A/B tests

 Exterior shots resonated the best amongst
both demographics, though interior shots
performed better when paired with age 50+
than 25-49

CHBA Net Zero @chbaneizero - Apr 13

CHBA Net Zero @chbanetzero - May 21
& "% There are many benefits to #NetZero Homes,
including protection from future increases in

—— energy prices. With a Net Zero Home, your utility
= Jhets ace mony bonchls fo #hlcteero Homes, bills will fall to an alk-time low, and stay low year
profechon Fom fulure no round. Follow CHBA Net Zero to learn about the
energy paces. Vil a Net Zero Home, your ulilty benefits of Net Zero Homes in Canada.

bills will fall to an all-time low, and stay low year
round. Follow CHBA Met Zero to learn about the
benefits of Met Zero Homes in Canada

- I
CHBA Net Zero @chbanetzero - Jun 30
There are many benefits to #NetZero Homes,
including protection from future increases in
energy prices. With a Net Zero Home, your utility
bills will fall to an all-time low, and stay low year CHBA Net Zero @chbanetzero - Oct 23
round. Follow CHBA Net Zero to learn about the @~ Net Zero Homes are up to 80% more energy
benefits of Net Zero Homes in Canada efficient than homes built to conventional
standards & produce as much clean, renewable
energy as they consume. Learn more about how
living in a Net Zero Home can significantly

inimize your envi foolpri

MAXIWIZE -~ -
ENERGY / ey

EFFICIENCY /"
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Twitter Observations
 Pay by follower converted better

than pay by impression
Py By ITP

* The best performing interests
were “New homes,” “Design,” and
“Entertaining at home”

* The best performing keywords Engagement (Likes, 122
were new homes, savings, and Comments, Retweets)
renewable energy

Impressions 170,872

New Followers 314
(cost per follower $2.14)
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Facebook Observations

« Ads converted more equally between men and
women on Facebook (compared to Twitter)

 All messaging resonated better amongst ages 51-
65+ than ages 25-50

« Cost messaging was the leading message in all A/B
tests, except Round 5 (which was Energy Efficiency)

» Facebook garnered more engagement (likes,
comments, etc.) than Twitter

... CHBANetZero

Living in a Net Zero Home protects you from
future increases in energy prices. Plus, your
utility bills will fall to an all-time low, and stay
low year-round. Leam more about the benefits
of living in a Net Zero Home.

CHBA Net Zero

standards & produce as much renewable
NﬂZuoHonnlmodmendeﬁmwimmmm e as much clean ener._ [ﬁ)

living in a Net Zero Home can signifi

Enjoy comfortable, healthier living with a Net
Zero Home. Learn more about how Net Zero
indoor air quality, and block out exterior noise

CHBA Net Zero

Net Zero Homes produce as much clean ener... [fb
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Facebook Observations

+ Comfort messaging was the lowest

performing message on both Twitter —— TR
and Facebook, however performed = ’
better on Facebook than on Twitter New Followers 381

(cost per follower $1.26)
 Exterior shots resonated the best
amongst both demographics, though
interior shots performed better when
paired with age 50+ than 25-49

Engagement (Likes, 268
Comments, Shares)
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Key Takeaways

 Cost savings messaging resonates the best amongst both demographics
(this is consistent with CHBA's Home Buyer Preference Survey)

 Pay by follower continues to be consistent month-to-month, but you need
to keep them up long term (months) to see results. Engagement builds over
time, so even your reply to simple comments helps.

 All three messages resonate better amongst an older demographic
 Exterior shots resonate better than interior shots overall
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What we're doing now

« Have eliminated Twitter ads

Have switched to a broader audience (25+ and up)
Doing follower ads on Facebook

Tried LinkedIn - not performing well

Up next: TikTok?



Blog Posts
 Blog content is written for a public audience
« Content topics:

MESSAGING IN USE

Comfort

Design

Efficiency

Science behind NZ Homes
People Involved

Awards

The Science Behind a Net Zero Home

Dwvery part of a Net Zero Horme warks together in harmody o ereale the ulimate energy
elficent living space. Cvery aspect of the home, including the building envelope, medhanical
Systerms, and renewabile energy syslers, works Logether a3 & SySlem Lo ensure peak
performance. Through advanced “building science” lechnigues, lechnalogies, and produss,
builders can sigrificamly reduce _ Cominued

What is Phantom Energy Usage and How
Does it Affect Your Utility Costs?

Hawe you ever looked at your utility bill and wondered how you possibly used so much
energy? As mare workplaces adopl awork from home madel, you're ikely uSing mone energy
Lhan you ever have before. Bul il you're someene who follows respensibile protacols 1
ConSErve energy - like swilching off Lhe Fghis when Lheyre _ Continued

Green is in: Net Zero Homes impress in the
2022 CHBA National Awards for Housing
Excellence

Today's homes increasingly prioritice energy efficency - whether it be through high-efficency
windows, energy efficient appliances, or a tighter building envelope. So, its no surprise that
Met Zera Harmes are gaining popularity amang horme buyers and home mwers. Lasl week,
e finalists of the 2022 CHOA Mational Awards for Housing Docellence were announced - and
Qualified _. Continued

Net Zero Communities Across Canada

Net Zero Hares wisre ance anly séen in custam homes, bul committed and passionate
buikders soress Canada are naw offering Net Zero production harmas and even Tull
communities. Cnergy elficient homes are becoming mare desirable Lo many Canadians whi
are looking for superier gualily, greater comlon, and who want w be environmenally
redpangibile. And Nl ... Carilirnsed

Do Net Zero Homes save you money?

Jennifier Weathersion Vice President of Operations at Doug Tarry Homes Chiris Williams Vice
President al Avalon Master Builder A< the elleos of dimate change redefine how we think
aboul ous energy cansumplion, More home Buyers and Rormetraners are poodiliang home
energy elliciency by purchasing a Net Zero Home or renovating their home Lo Net Zera, ...
Contirued
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Blog Posts

« Top Performing Blog Post from social media
ads:

« Facebook/Instagram: Why Net Zero Homes are
Healthier and More Comfortable (17cents per
click)

« Twitter: Do Net Zero Homes Save you Money (65
cents per click)

* Net Zero blogs have had 1,703 page views
« Average time on blog post 3m26s

A Look Inside an Award-Winning Net Zero
Home

Greg Hasler, Founder and CL0 of Qualified Net Zero Horme Builder Hasler Homes Lud. As
home energy elficiency conlinues 1o be prioritized by new buyers, ard government incentives.
like: the recent Graener Homes Grant make horme enerpy siligency renavations mare
accessible 1 Met Zero / Net 2 by prowing in ity. And
.. Continued

Why Net Zero Homes are healthier and
more comfortable

Gooed Indaor Air Quality (1AQ) and Indoor Erwiranmental Quality (L) are both key 1o 4
healthier and enfortable living i On Lop of being lar more energy efficient
than conventional homes, Net Zera Homes provide exceptional IMQ and ICQ for grester
woellivess and comorL, In Lhis pess, we break down why NeL Zero Hemes . Conimusd

Renovating Your Home for Energy
Efficiency: ained

What i an energy eflficiency renovation? An energy efficency rencvation improwves the energy
performance of your existing home. UnderLaking an energy elliGency nenovation an your
home i an investrment that defivers a multitude of benefits tat you will enjey immediately,
and iL can also i wvalue of your you decide o sell. . Continsed

Are all energy efficient homes the same?

The dillerence betwesn an CnerGuide Label and & CHEA Net Zerg Home Labe] Thinking
abaul buikfing & dew home oF reniusting your exiting ne? Mvedling

in energy effliciency far your home will pay ofl in lower energy bills and can even increase the
value of your harme. Bul nat all energy efficient hormes ane Lhe same. There aie &

Tew opLions that you and your builder/rentvaler can chogse fiom il you . Continsed

What is a Net Zero Service Organization?

IFyou're purchasing a NeL Zero Home, whether it's a moedel from a builder you love or you're
buikding & custom horne, your main point of conact & lkely going 1o be your builder. I you're:
renevating your heme Lo Mel Zero, your renavatar is your main point of contact, theugh it
you're still living .. Continued

The Beauty of Energy Efficiency: Net Zero
Homes in Canada

et Zera Harnes put on their best show yet in this year's CHBA National Awards foe Housing
Cagellenice. From rustic Le modern, budget-riendly Lo husury, tew builds 1o renovasions,
qualified Met Zero bullders and renovators across Canada showed that Net Zer Homes are
pushing e emelope in energy efficent design, construction, and fencvation. To Rave ..




MESSAGING IN USE

Earned Media

« Educate the media and the public on
net zero homes and renovations,
including the benefits and challenges

« Bring awareness to CHBA's Net Zero
Home Labelling Program (and the Py erra—
professionals who are part of it) L

CISION =~ ~ o

Investing in Net-Zero Energy A
Buildings Across Canada ...

16,2020 3 minut read + [ Jointhe

Make more homes and make
them efficient Tackling Canada's housing

demands while pursuing

By Natasha Rombough Canadian "% emissions targets is no easy
e i task, butitis possible to

meet these lofty goals.
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With more talk about net zero in the
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How CHBA's finding compare to Net Zero Builders
 But first, a note on targeting differences:

* As a not-for-profit, CHBA has fewer targeting restrictions - CHBA is able to
target by age, gender, and interest (not income level); while builders
running ads to sell or renovate are restricted from targeting demographics
under Facebook’s Special Ad Category (Housing).

* In addition, occasionally ads with certain words, images, or combinations of
both are flagged by social media platforms and require a revision (e.g.
climate change).
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Avalon Master Builder é?
« Based on Calgary, Alberta =
« Net Zero MURB Builder

16 Units for the Zen Sequel townhomes
(8 Net Zero and 8 Net Zero Ready)

* Prices starting in the $170s
e All units are now sold
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Messaging specifics {
Two Target Groups:
* First Time Home Buyers - single or - Social
: : : : Affordabilit Comfort o
married with no kids, early 20's to late S Responsibility
30's/early 40's. e Zero extra e Health e Environment
- “Right-sizers” looking to find their long rC“I\‘;I:ItCh'V cost e Lifestyle :ei'gsvr;ble
° ¢ Features
term or forever home. i energy
 Live in Calgary, Alberta. S Frendine e Better for
- Age of buyer: Between 35 and 64 years old future

« Annual Household Income: ($100K and up) generations
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Types of content {

« Carousel Ads:
- Affordability o am
« Comfort & Social Responsibility Y o~ ¥
- 2 creative sets targeting different age groups.

s

0O ) Avalon Master Builder
LL L)
Sponsored - @

Ve build a complete package of energy-
sfficient, durable products and ..See Mo

ZENNETZERO.COM
Breath Easy Every Day w l S

* Video Series:

Learn More

ZENNETZERO COM
Comfortable & Quiet

* 9 educational style videos o e
 In person and online shoots (via Zoom)

« Avalon, CHBA and Net Zero branding

« Promoted with and without sound (auto-captioning)

HEAT-REGUVERY?

ZENNETZERO.COM

Nhat Is Drain Water Heat | LEARN MOR#

Recovery?
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Results

« Top Performing Individual Ads
 Video - Drain Water Heat Recovery
« Carousel Ad - Affordability Messaging
« Video - Affordability, Net Zero vs Net Zero Ready

Don't be
afraid to get

- Most Resonating Value proposition (measured via reach, technical!
impressions, and click throughs):
« Comfort = most reach and impressions, #2 for clicks
 Affordability = #2 in reach and impressions, but #1 for clicks
 Social Responsibility = last in both categories, much fewer clicks
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Terra View Custom Homes
« Based in Guelph, Ontario

« Custom and production homes, including singles, semis, and ( D))) DURRELL
condos

custom homes

 Contract out their social media and other marketing/some PR
to Durrell Communications.

Audience by Age @ Audignce by Gender o
13-17 Men
28%
18-24 [ |
25-3  — e
70%
3542 ]
Nonbinary
------ e —
2%
55-84 ]
65+ ——
Women between the ages of 35-44 have a higher potential to see your content and visit your Page.
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terraviewhomes » Follow
Guelph, Ortario

——  tETTEViEwWhomes Don't let your furnace
fail when it's needed most! Be sure to
change your furnace filter and clean
your HRVERY filters on a regular basis
to maintain your furnace’s efficiency.

To make sure you're kept warm all
winter, our #NetZercReady homes are
powered by an ultra efficient heating
and cooling systam. @

Reminder

Have you changed your
furnace filter and cleaned your

HRV/ERV filters? Qur happy Terra View homeowners say

they've saved over 50% on their
heating and cocling expenses from
what they were paying in their previous
home! Head to terra-view.com to learn
more about going #netzerc! &

Qv [

© Liked by royalcitywoods and others
FEBRUARY 4

Snooze fmonit!

TerraVie @ Add a comment...
e ————

Cool Concept: They use these reminder type
posts to share helpful tips and reminders for all
homeowners, while highlighting the added
benefit Net Zero Homes can provide in terms of

saving energy and money related to that same
reminder.

terraviewhomes » Follow
Guelph, Ontaric

p !’ . tETTAViIEWhOmMeEs Need a quist space
% to curl up with a good book? 8

The superior insulation of our Terra
‘Wiew homes provide the perfect
atmosphere for a quiet afterncon. &

Qur homes are constructed to conform
to the highest standards of quality and
workmanship to best suit your needs.
L

‘What book are you currantly reading?

Qv W

(©) Liked by lisaschuett and others

FEBRUARY I8

@ Add a comment...

Great messaging and prompt for comments, but

this might not be enough to stop to scroll
compared to the one on the left.

©@)

DURRELL

COMMUNICATIONS


https://www.instagram.com/p/CK42JulFmsY/
https://www.instagram.com/p/CLwzlanAhKn/

MESSAGING IN USE

: TerraView o trraviavhomes + Follon
T tarra\flswhn’nas = Eilon, e T P Guelph, Ortario
Guelph, Ontario
. . . terraviewhomes How exactly are Terra
e tErTaviewhomes Did you know that if g ‘“Wiew Homes designed with your D DURRELL
you own & Net Zero home er have Com fort' comfort in mind? o # COMMUNICATIONS
made energy-saving rencvations, you B
may be eligible for & 28% rebate on Gwi
B : pe & to learn the several features
your martgage insurance premium? & | N M | N D we incorporate into our homes m_ )
‘We're sharing the hidden benefits et Bt L Mo peavicing
E 2 better air guality and stable
lbehind owning 2 #NetZero and a Sarrperaliirs to ptmizing o
#NetZeroReady home on our blog! r F_:-ﬁ natL:I g 9
Check them out at the link in cur biol Linconir rosie SEERe T Baresis
behind owning a #NetZero or
#NetZercReady home at the fink in cur _‘c')'_
bio! & P
NATURAL LIGHTING
- mhn.ll(}w-mmmlmluenm bvpas.sive solar
TerraView P~ lf@etz.e[o #.*LZEW.R_EEE’!I . o :; ‘making your hame environment healthicr.
- = — ]
HIDDEN BENEFITS OF - BEvEaki =] Qv [ EJ
OWNING A NET ZERO i -
/ () Liked by lisaschuett and others @ Lied by lisaschuett and others A
MNET ZERO READY HOME MARCH 18 g >
MARCH 10

' @ Add a comment... @ Add a comment...

Uncover the Hidden Benefits
of Owning a Net Zero/Net

TERRA-VIEW.COM/BLOG

Static image attracting views to the blog with a Carousel Content with value propositions plien iy

high-impact statistic to hook readers into reading  highlighted in an engaging, educational and

more. interactive way, encouraging views to read
more.



https://www.instagram.com/p/CMQh4Bdleon/
https://www.instagram.com/p/CMkQnJLnLAd/
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Homeowner How-To Video Series
* Video/Reel
« Only available on stories (24-hour shelf life)

» #HomeownerHowTo video series launched ook
in July 2021 on Facebook and Instagram |
IGTV to provide current and prospective

I
’

Net Zero Ready/ Net Zero homeowners How they did it:

with the guidance, expertise and - Scripted and planned content for 12
knowledge behind living in TerraView's videos

energy efficient homes. - Two days of videography in a model

home (starring Gord Cooke)

Outsourced the videography and post-
production
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Homeowner Spotlight Series
 Blog posts that spotlight a family living in

the community
 Shared to social media

A LITTLE GOES
A LONG WAY

$50 ad spend over

10 days resulted in
89 link clicks ($0.56
CPC), reaching 5.8K

people

The Douglas/Larson
Family

DURRELL
COMMUNICATIONS

How they did it:

« Had several questions to ask
homeowners

» First few were directly approached, then
sometimes get volunteers
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An update from our White Gold Met Zero renovation. We are so happy with NDConstruction
CHBANETZERO

3l help #Canada reach s Hii how this project is coming along. The ior and interior are well on their
b _ : ’ :F D'T"'H aﬂ'*“‘ i -"CTE" i way. This project is 4 weeks away from hand over! Mentoring future trades in Green building! Tagged
gas reduction targets 3 r team member, Dale Rott. was on Canadian B
; i e " = @ ¥ & A s . . .
Home Builders' Association Mational - o Home #RDCFineHomes #NetZeroRenovation #PathToNetZero #WhistlerBuilder @YMCAYWCA Ottawa FOHBA Ottawa nalk_ooncoptracflhg
Labafling Program for ations. The program provides builders y Labrinth - Still Don't Know My Name
technical requirement for net = and met zaro resdy

+ Follow ===
. RDC Fine Homes @RDCFinsHomes - Nov 20 RND Construction Ltd

#skilltrades #training #netzero #greenbuilder
#sustainabilitywithstyle

our b

" Triple glazed
i windows
efﬂji ‘Jr‘l

Big Block Construction one

Willowview Heights:

First Net Zero Ready modular multi-unit

residential building in Canada Rece nt prOjeCtS
Qv

Tea m mem be rs Liked by rdcfinehomes and others

naikooncontracting We're always proud of our
builds, but the White Rock Net Zero build truly is one

CO mmun ity for the books. This home is not only as striking as

videos | reels | images

BIGBLOCKCONSTRUCTION.CA
Willowview Success Video

Learn More




MESSAGING IN USE

Meritage Homes £ @MeritageHomes - Oct 11
Mestled in the solar-powered, master-planned Babcock Ranch community,
Crescent Grove will feature stunning one- and two-story homes with
spacious open floorplans that raise the bar on style and energy efficiency
alike. meritagehomes.com/state/fl/south...

Sekisui House Australia
T June 25 Q@8

Our General Manager Craig 0°'Costa spoke to Domain about the auction of
Sekisui House Australia’s first net-zero energy home, SHINKA House. This
one-of-a-kind home set a record sales price for our masterplanned community
The Hermitage at Gled=swood Hills, showing growing demand for sustainable
housing in Australia.

Globally, Sekizui House has built more than 60,000 net-zero energy homes and
SHINKA House will act as a blueprint for future net-zero energy homes we
intend te build in Australia.

Read the article here: hitps:Vbit h/3555Th4

=g r——

DOMAIMN. COM. AL

Sydney's first net zero energy house shows Australians are
ready to pay more for green
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N L N
Sero @S5erc_group - Sep 30 'A x

Teday our CEQ, @James_st_Sero, will be presenting cur net-zere housing

projects at From Inspiration to Practice: Delvering Met Zero through Local

Government conference hosted by @ Ashden_crg. More reoms with view... HouseZero is an innovative building systern for prermium #offgrid
#modulzrhomes. The core guidelines and design principles of our modular houses ahlways
emphasize sleek and modern design, high end finishes, net zero impact on the envircnment,

integral fit of all components and modularnity.

Housefero
November 3 at 1254 AM -3

L

Good luck James, we can't wait to hear all about it

NET ZERO LOCAL

ashden.org

From Inspiraticn to Practice: Delivering Met Zero through Local Govern...
A free virtual conference showcasing some of the mest ambitious and
transformative local authorty-led, net zero projects from across the UKL




DEVELOPING A
STRATEGY




DEVELOPING A STRATEGY

Elements

 Earned media (also known as news media)
« Where others talk about you (you don't create it or pay for it)

* News articles, blog posts, backlinks to your website, reviews, social media
posts from others, TV features, books, etc.

« Owned media
« This is what you have full control over
* Your website/blog, podcast, newsletter, email list, graphics, images, videos, etc.

 Shared media
 Social media platforms (Facebook, Twitter, Pinterest, Instagram, etc.)

« Other tradition advertising avenues
 Television, radio, newspaper, comics, podcast commercials, etc.



DEVELOPING A STRATEGY

Tips for earned media

Build an email list of contacts who may be interested in your news (e.g. journalists who
cover housing, environmentalism, home design, technology, etc.)

Reach out to those people when you have newsworthy content (e.g. an exciting new
development, an award win, a great customer story, a charity fundraiser)

Make contacts in your area and get involved in community activities, even ones that aren't
directly related to your project/specialty - the more your name / your company’s name is
out there in a positive light, the better

Be available. Journalists are often on tight timelines. Be responsive when they're facing a
deadline and they’'ll remember how easy it was to work with you.

Have useful content on your website that people come across when searching for specific
things. This puts your product in front of the public and any media that may be looking for
story ideas or authoritative context.
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The importance of owned media
 You are in complete control of messaging and appearance

- Owned media gives you stability (e.g. Facebook might go under one day, but you
will always be in control of your website content)

« Owned media does cost money, but it's an investment in your brand like anything
else

« Contact lists / lead generators are valuable - build them into your owned media
whenever you can (e.g. a lead form on your website)
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Signin | © Keyword Search

Your website
« WebDsite is the heart of your marketing

L] L]
- Key elements of a functional website
.
« Informative content
Follow us on social!
. .
¢ Clear naV'gat|On Why live in a Net Zero Home?
. . Net Zero Homes, whether new or renovated, produce as much clean energy as they consume. They are up to 80% more energy
« Engaging images T 5 i e S W v
The result: exceptional energy performance and the ultimate in comfort - a home at the forefront of sustainability. It all adds up to a
. . . bertter living experience.

« Lead Forms (if selling something)

« Contact information

R i) m Mewsroom | Visit our blog | Read our magazine nﬂmﬂﬂm
‘hssacition ——

CANADA | COMMITTEES & Cf

Have a look at your website analytics. What's bringing

Exceptional Value Greater comfort, healthier Environmentally responsible

in the most traffic? Where are people going on your s 5 3 i

« A Net Zero Home delivers exceptional

. . 80% maore energy efficient than a comfort all year round. against climate change and preserve
slte 7 Wh ere Can yo u Imp ro Ve 7 home built to conventional standards. L Mlvanted tonstricton meticds natural resources for future
° ‘ + With a Net Zero Home, your utility and materials along with superior generations.
Bills will fall to an all-time low, and heating, caoling and vendlation + A Net Zero Home produces as much
stay low all year round. equipment means more even energy - clean, renewable energy - as

+ ANet Zera Home protects you from temperatures throughout the house. it consumes.
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traffic sources for www.netzerohome.com Other
« Search Engines 65% (up from 53%)
Direct 18% (down from 24%)

Blog

Email

Social Media 3% (down from 6%) | |
Email 2% (down from 4%) Social Media A

Blog 2% (unchanged)
Other (referrals etc.) 10% (down from 11%)

Search
Engines

D
Pageviews (25,072) +172.26%
Average time on page (46 seconds)  -3.17%

Average bounce rate (0.93%) +106.40%
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Search Terms

Google Search Console is connected to
Google Analytics. Once hooked up it will tell
you what search terms are making you
show up on searches and also what search
terms lead to website visits.

From there, analyze if those are the search
terms you actually want people to find you
with.

Alternatively, are ones you hope people find
you for on the list? If not, you likely need to
add more of those words to your website

copy.

CHBA's top search terms that lead to
views of the netzerohome.com page:

net zero homes

net zero homes Ontario
net zero homes Canada
net zero home

netzero home

what is a net zero home
net zero house

net zero ready homes
net zero

net zero homes bc

Google

Search Console
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Hashtags
, Keep in mind:
* Hashtags can be proprietary (ones that you create or that are  SEFEIEGHE
specific to your company) or shared (ones that others are you,hbutare they
searching to try to find services, ideas, or entertainment). iRy

 Try including your location in a hashtag (#OttawaBuilder,
#KelownaRenovator)

« There are free hashtag generators like Inflact that will give you data
on the most popular hashtags based on a keyword or photo you

plan to post.

 Try using the same shared hashtags as competitors occasionally, or
people who do the same thing as you in a different location
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mvew t€rraviewhomes True or False?

#NetZeroReady and #NetZero homes are the same thing.

HaShtagS true Or false. False!

While a Net Zero Ready home and Net Zero home are both built
to the same energy efficiency standards, in a Net Zero Ready
home, there is no renewable energy system yet installed.

Net ZeI'O Ready and Net Zero Read more about the key differences between the two in our

CHBA's top hashtags for the Homes are the same thing. o s 8

iciency °

CHBA Net Zero channels: - . - k
» #CHBANetZero

» #NetZeroHomes
 #NetZero

» #NetZeroHome

« #GreenBuilder

» #EnergyEfficiency

oQv W

@ Liked by buildingknowledgecanada and others

JuLy 13

naikooncontracting
White Rock, British Columbia

Project team:

Architecture: @grant_architecture_studio

Built by: @naikooncontracting

Photography: @ishot.ca

Interior Designer: Alexa Salter, @hungerfordinteriordesign
Certified Energy Advisor: @capitalhomeenergy

Structural Engineer: @whmengineers
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Mechanical Engineer: TD Systems
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DEVELOPING A STRATEGY

Shared/social media
« Determine how much you're capable of doing well

Outsource if needed, but keep in mind that outsourcing doesn’'t mean your time
commitment completely goes away, since you'll need to train the company, oversee
creative, etc.

Try to stay abreast of new trends, ideas, platforms

Diversify on more than one platform if you can
Keep testing your messaging, targeting, and approach
Observe others in the industry and learn from them



DEVELOPING A STRATEGY

Builder example of printed mailer
campaign

A printed postcard was mailed to people who
visited the ZEN Net Zero contact/registration page.

 Avalon then tracked if those specific users returned
to their website within 14 days of the sent
postcard.

 This was tracked through IP addresses, with Alberta
and BC geographic parameters in place.

« Ran inJuly and August, with 17% more mailers
going out in August than July, with a return rate of
11% (compared to the 4% seen in July).

MASTER BUILDER

OWN ONE OF CALGARY'S
FIRST ZERO TOWNHOMES
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o 20 m Newsroom | Visit aur blog | Read our mazazine [[] CAEI B D@
ord Search @
M a rke ti ng re S O u rC e S we b p age ABOUT | BUYING NEW | RENOVATING | HOUSING IN CANADA | COMMITTEES & COUNCILS | FIND A R

* Open to everyone to show what's B erod
offered as part of the Net Zero LABELLING PROGRAM
Home Labelling Program |

Net
M H CHBA's Net Zero Home Labelling Program provides the industry and consumers with a clearly defined
e Some content (logos. aigital assets e siresminesst ik e U
I and identifies the builders and renovaters who provide them. The program has been running since its
pilotin 2015 and has labelled over 1000 homes in Canada to date.

locked down to Program | -

Sales & Marketing Tools

participants T —
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Net Zero Asset Library

Net Zero assets library from CHBA National Office (CHBA MNational Office)
« The most requested asset to come out of the + Downoad

last Net Zero Marketing Working Group
meeting was support with creative assets

« Over 100 assets available, including royalty
free videos, images, and animated logos Animated Logo Snippets

MName

Animated Icons

Benefits Snippets

Stock Images Stock Videos Animated Logos Net Zero Benefits

Short Videos

Stock Images

Stock Video
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YouTube Playlist

« Share anywhere you
want (social media,
your website, etc.)

« Use to educate your
customers or
yourself!

* Evergreen content

 Can also reshare
from CHBA's social
media when we post

MNet Zero Homes in Canada

Canadian Home Builders' Association - 1/ 37

What Is A Net Zero Home?

Why Choose a Net Zero home?

Looking for Exceptional Value?

k" Canadian Home Builders’ Associati...

Want Greater Comfort and
Healthier Living?

Canadian Home Builders' Associati...

Canadian Home Builders' Associati...

Canadian Home Builders' Associati...

An Environmentally
| Responsible Solution

Canadian Home Builders' Associati...

The Parts of a Net Zero Home

NET ZERO F~ "J,': Canadian Home Builders’ Associati...

ok

The Building Envelope
7 THE BUILDING
ENVELC r;l ’ = Canadian Home Builders' Associati...

The Mechanical System

Canadian Home Builders' Associati...

THE PARTS OF A

THE MECHANICAL

5Y STEI'I..'E: 29

Renewable Energy
RENEWABLE
ENERE‘% oS Canadian Home Builders' Associati...
ad

9
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N Et Z ero H ome Awa rd S Canadian Home Builders’ Association

* NATIONAL
and Production Home

1 AWARDS £
« Home must be labelled through the CHBA PN

HOUSING
Net Zero Home Labelling Program

EXCELLENCE
 Extensive promotion of award entrants,
finalists, and winners via CHBA website,
social media, blog, and print media

« Awards bestow credibility and confidence
« Two Net Zero Awards: Custom/Renovation

www.chba.ca/housingawards




RESOURCES FOR MEMBERS

Newsroom | Visk our biog | Read our magazine ([0 (6] B CICIE
Sgnin | O Keyword Search

ther resources QUALIFIED
« Logo and icons
* Brochures

e

in comtortand e

= EBYoilube™ Search a

-

Follow us on social!

Why live in a Net Zero Home?
Net Zero Homes, whether new or renovated, produce as much clean energy as they consume. They are up to 80% more energy
efficient than typical new homes and use renewable energy systems to produce the remaining energy they need. Every part of the

ks together to provide consistent , prevent drafts, and filter indoor air to reduce dust and allergens.
The result: exceptional energy performance and the ultimate in comfort - a home at the forefront of sustainability. It all adds up to a
berter living experience.

 Plaques

* netzerohome.com _ | P
« Social media W le.’

What Is A Net Zero Home?

2856 views - Apr1,2019 s B2 AsuARE SpsavE ..
2
Exceptional Value Greater comfort, healthier Environmentally responsible
M M = + ANet Zero Home produces asmuch  1IVINgG + By purchasing a Net Zera Home,

° et ero Sales lrainin g course , s s s N NN .. - . . i
80% more energy efficient than a comfortall year round. against climate change and preserve
home built to conventional sndards. B natural resources for future

« With a Net Zero Home, your utility and materials along with superior generations.
bills will fall to an all-time low, and heating, cocling and vendlation - ANet Zero Home produces as much
) S a m p | e | e g a | | a n g u a g e fo r' stay low all year round. j e A energy - clean, renewable energy - as
- ANet Zero Home protectsyou from temperatures throughout the house. it consumes.

sales/purchase agreements e e e e e

S,
« 25% rebate on
mortgage insurance premiums

Did you know you can get a 25% rebate on your mortgage
insurance premium?

It's true! Find out how much you can save when owning a Net
Zero Home by visiting Sagen (formerly called Genworth Canada)
or Canada Mortgage and Housing Corporation.




THANK YOU

For a current list of all CHBA Qualified Net Zero Training
courses being offered, visit www.chba.ca/nztraining.



	Slide Number 1
	Slide Number 2
	INTRODUCTION
	Slide Number 4
	INTRODUCTION
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	NET ZERO MARKETING FUNDAMENTALS
	Slide Number 21
	Slide Number 22
	AUDIENCE PROFILES
	Slide Number 24
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	MESSAGING IN USE
	Slide Number 59
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	DEVELOPING A STRATEGY
	Slide Number 70
	RESOURCES FOR MEMBERS
	RESOURCES FOR MEMBERS
	RESOURCES FOR MEMBERS
	RESOURCES FOR MEMBERS
	RESOURCES FOR MEMBERS
	RESOURCES FOR MEMBERS
	Slide Number 77

